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(1) (RS CTosE)
A : Takashi, how about having dinner together after work?
. Sure, sounds nice! Where shall we meet?

: At the entrance of the subway around seven.

o= RS vs)

: Okay. Here’s my number, just ( ).

with attention
for a minute
in case

on time
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by chance

(M2)  GleozEs)

A : Should we take a taxi or a bus to the mall?

B : Let’s take a bus. It’s impossible to get a taxi during rush hour.
A : Isn’t that a bus stop over there?

B : Yes.... Oh! There’s a bus now. We'll have to run to catch it.

A : Oh, no! There it goes.

B:( ). There’ll be another one in 10 minutes.

@ No time

2 No taxi

3 No bus

@ No problem

5 No money
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A
: No, I couldn’t ( ) it.

> W o @
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Did you go to the basketball game on Friday?

: You missed a really good game.
: Oh, really? Who won?

> Our school did. They played really well.

make
have
give
go

know
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I really want to go to the beach this weekend.

: That sounds like fun. What'’s the weather going to be (
: I heard that it’s going to be warm this weekend.

. Is it going to be perfect beach weather?

: I believe so.

: Good. I hope it doesn’t cool off this weekend.

made
cool
like
pretty
hot



(M5) (V8= 4 TORER LD XEH)
A : Who's the tall woman next to Betty?

os]

: That’s her friend Meg. Didn’t you meet her at Tom’s party?

>

: No, I wasn’t at Tom’s party.

o

: Oh! Then ( ) me introduce you to her now. Meg, this is my friend

Jack.

take
do
make
help
let
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Flowers, cards and boxes of chocolate are popular Valentine’s Day gifts from men to
women worldwide. In Japan, however, chocolate is the most popular Valentine’s gift,
and it is usually given from women to men. Why and when did this custom begin and
how has Valentine’s Day in Japan changed over the years?

Every year from around mid-January, department stores nationwide () set up special
sales floors of chocolate gifts for Valentine’s Day. Various kinds of chocolate sweets,
wrapped in beautiful boxes with ribbons, at prices ranging from a few hundred yen to
over ¥10,000, fill the shelves and display cases.

“This year’s trend includes colorful sweets, such as red and green chocolates.

They @ [ glossing / made / the surface / by / are also / shiny ] or by cutting them

into shapes that reflect the light. It's the age of social networking services, so many
products are photogenic,” Ayumi Ichikawa — a journalist specializing in chocolate —
said while looking at a 2020 Valentine’s Day catalog from a department store in Tokyo.

Ichikawa, who used to work in the broadcasting industry, became a chocolate
journalist about 10 years ago ( C ) her love for chocolate. She is well-versed
not only in the latest trends in Japan and other countries but also in the history of
chocolate.

According to Ichikawa and the website of the Chocolate & Cocoa Association of

Japan, the Japanese Valentine’s custom is said to m) trace back to around 1960, when

major confectionery makers ( # #% ) successively launched campaigns to boost their
sales of chocolate. They placed advertisements in newspapers and women’s magazines
encouraging women to give chocolate to the men they liked, produced heart-shaped
chocolates and even offered gifts, such as watches, in lotteries to customers who
bought chocolate for Valentine’s Day. Due to those efforts, the Valentine’s Day custom
gradually spread nationwide.

Wil The Japan News, February 8, 2020 X v i
(TEM oA L, —HERLEEZF L)
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invest money in
repeat carefully
rebuild completely

prepare to open
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prefer to advertise

(M1 7) T#E e [ glossing / made / the surface / by / are also / shiny ] ® [ 1M
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3&H 5%H
made by

the surface shiny
are also made

shiny glossing
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glossing are also
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out of
as for
instead of

except for
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in spite of

(F19) T#E otrace back to around 1960 Z [ UEMRIZ A 5 X HICEXZ - L &,
OB LD, KD HDOEND,

have been translated around 1960
have been discovered about 1960
have faded away around 1960
have been prohibited around 1960

@ ® © 6 6

have originated about 1960

(F110) RKZXONEIC—HTHI0ELE L THRLBEYZLDIE, KOS LD END,

(D Chocolate is popular worldwide as a Valentine’s gift from women to men.

@ It is in fashion in Japan to gift chocolate which costs more than 10,000 yen on
Valentine’s Day.

(3 Ayumi Ichikawa is well-versed in the history of chocolate as she used to work in
the confectionery industry.

@ In present Japan, women who buy chocolate for Valentine’s gifts may win jewelry
in lotteries.

(® It was because confectionery makers launched successful campaigns that the

Valentine’s Day custom spread in Japan.
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Maggie is the assistant language teacher (ALT) at Hiroshi's school. She comes from

the UK. Their school is going to hold a bunkasai next month. Hiroshi is a member of

the bunkasai committee, so Maggie asks him some questions.

Maggie : All the students in this school seem to be busy, don’t they?

Hiroshi : Yes, ( A ) the bunkasai is coming soon.

Maggie : In our country, we don’t have such an event in high schools. Tell me
something about the bunkasai. 1 hear that you are a member of the bunkasai
committee.

Hiroshi : Well, let me see.... As you may already know, “bunkasai” is translated as
“cultural festival.” This is an event unique to Japanese schools, I think.
(B ) Mr. Sasaki,cowho is in charge of the bunkasai, cultural festivals are
part of special activities and defined ( D ) events which aim to use the
results of everyday learning to heighten motivation.

Maggie : Wow! You are very smart. And what are you going to perform in the
bunkasai?

Hiroshi : Many things. Each class takes part in some sort of event, for example,
artistic displays of paintings, calligraphies, illustrations and animations, or
performances of dances, dramas, musical bands, choruses and so on.

Maggie : Oh, yeah! The other day, some students came to me and asked me to
watch their drama in English and give some advice to them, and of course I
accepted willingly.

Hiroshi : That’s good. Some classes open small shops called demise, such as cafes,
yakisoba stands, pancake stands and things like that.

Maggie : That sounds so exciting! What will your class perform?

Hiroshi : We run an obakeyashiki or a haunted house. It's very popular among small
children and girls.

Maggie : Fantastic! © ]I can’t wait!

1) committee ZHEA heighten ~%&E®5% motivation EHK, 5%

_7_
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it's why

it's because
it's when
it's how

it's where

(M12) ZE( B )ICUTIZTFAIOE LTHEDFEYLDDIE, KO LD END,
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Concerning
Because of
According to
Including
Without

(M 13) F#Eowho is in charge of the bunkasai % [F] UEMWIZ R 5 X HICFHEH 2 72
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= who s ( ) for the bunkasai
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responsible
looking
sorry
waiting

anxious
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for
in
to

with
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as

(R 15) THEBelcan't wait O ERE L TR LBV LD DX, KO HLDOEND,

I have almost no time to wait for it.
I'm looking forward to it very much.
I'm afraid I can’t make it.

I have a lot of time to spare for it.

@ ® e ® 6

I have always been thinking about it.
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A Cabinet Office survey has found that around half of Tokyo area residents show
some interest in living in regional areas. It targeted 10,000 people aged 20 to 59 living
in Tokyo and its neighboring prefectures of Kanagawa, Saitama, and Chiba.

Overall, those who had some degree of interest accounted for 49.8%, but this rose to

61.7% for those who were born outside the Tokyo area.

Table : Level of Interest in Living in Regional Areas

Overall [ - - - - - - -

[T

“““““
++++++

Originally from [N - < - -

outside Tokyo area

([T

Originally from

Tokyo area [ - - - - - -

0 20 40 60 30 100 %

Bl Dcfinitely interested Somewhat interested A little interested
[ ]Not very interested << Not interested ] Was interested, but not now

Of those who responded that they were definitely interested in living in regional

areas, the most popular reason, with 54.8%, ) [ the rich / to / environment / was /

natural / due ]. Notably, 61.1% of people born in the Tokyo area gave that as their

response.

(- B ) the other hand, among the most popular responses from those originally
from outside the Tokyo area, 38.4% said they were interested because they wanted to
live in the place they had grown up and 19.9% expected it would be so they could take
care of family members.

When asked what positive views people had of living in the countryside, the most
popular response with 40.1% was of relaxing surrounded by nature after retirement,
followed by a good work-life balance with 23.6%. The most popular negative impression



was of inconvenient public transport (55.5%) and lower incomes compared with the
capital (50.2%).
W Nippon.com, June 18, 2020

1¥:) Cabinet Office survey KT O H 4
regional area Hij overall 41k respond [HI&T %
definitely & T3, FEHIC notably & 0 blF
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@® was due
2 environment to
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At
On
For

In
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O #WHIHELZ LI [P RV] EEZTANOEEN RS L\ OIE<FLREDL
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@ HWHITHELZ LI [URNERELES 57205, Gldan] EEZ7ZADOEEIZONT
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@ <BEHEMHE>H <HEBEDASAOBEE>S, & ITHIEL 2 LIHLPEH
BANOHEGD 6 HEBRZTW5D,
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B NDEEGDL N,

® HHIMEL LI [ELELAEV] EEXTAOEFIIOVWTHAL L, <&K>
B<HEEHEE>O 2% EiloTwa,

(119) KX ZFHA, ROFELEZGEREEDLDITROBY) 2D DL, KDH LD END,

The most popular reason people want to live in the countryside is that

they won’t have to work so hard from early morning till late at night.

there won’t be heavy traffic jams when they go to work.

they can enjoy being surrounded by nature.

they won’t be worried about reduced incomes when moving there.

@ ® ® 6 60

they can grow flowers, vegetables and even fruit trees.
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